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State of
Marketing

A look at today's landscape according to
6,000 global marketers and over 2 trillion
outbound marketing messages

Download
the report



State of Marketing

IN LATAM

Top 3 Priorities Channels with the Biggest Average Number of Marketing Budget Allocations

_ . , _ Increases in Use Data Sources Used
o Experimenting with new marketing

strategies / tactics 14% 3%
o Mobile messaging @ @ @ Agency —‘ IV . 15%
10 15 16

e Improving our use of tools support

and technologies Advertene
9 Audio 2021 2022 2023 15%

e Modernizing tools and technologies Accountbased 139%
marketing Tools and
S technology

e Digital content B2B
145 12%
Top 3 Challenges Events and People

sponsorships

Marketers that say their organization leads

o Engaging with customers in real

time . s O s
customer experience initiatives across the business |_
9 Measuring marketing 14%
ROI / attribution 75% content
e Building / retaining trust 13% 2%
A Agency Other
with customers support —‘ r 20%
Marketers that say they can analyze marketing Advertising
. performance in real time 179
Top 3 Actions Taken to Prepare S
for Privacy hanges N B2C 1o
o Providing information-sharing teTch:Zi)g
incentives for customers 15%
Creating second-party data-sharing Marketers tha]t say unifying customer Content
data sources is a challenge
agreements
g [
e Creating a first-party data strategy 3-57’/° -
eople




Todas las Companias buscan crecimiento y
ahorro

’FINANCIAL TIMES

Retailers see a tough year Generative Al set to
ahead, so they’re rolling out GIobe; nggfési E);Le:: Far affect 300mn jobs across
the recession playbook y 9 major economies

Bloomberg

Perspectiva Sombria Cortar Costos Inteligencia
Generativa y
Automatizacion



Las Expectativas de los Clientes Suben =

Exhibit Park

€ Navy Pier

Millennium Park >
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Harold
Washingtonh
Library Winfer
Garden

de los clientes esperan

que las empresas
anticipen sus
necesidades

Arriving 10:00am

Out for delivery

$-600 @

* Salesforce State of the Connected Customer Report, 2022



Las expectativas

-
de los clientes son
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Ads Internet - Concuerda con que las
' experiencias que provee

una compania son tan
importantes como el
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Salesforce State of the Connected Customer 2022



Estamos mds desconectados
que hunca

O

Multi- Das!la UL Fin de
Identidad oS Cookies

Las empresas en ¢
promedio tienen

diferentes
aplicaciones ,




Las organizaciones necesitan una vista completa de sus
clientes

Duplicados ~78 % P
. . involuntarios de pedidos sin Datos hI.Stor!(EOS
q&q‘ Perfiles de servicios iniciar sesion de fidelizacién

00800 753 3333
Yolanda Campos

* Miembro Gold

Pago de compras
sin iniciar sesion
Yolanda Campos,
yo@mystyle.com,
+44 800-753-2333
Perfil comercial
Yolanda Campos
y.campos@gmail.com
(0) 800-753-2333

Yolanda Campos

yo.campos@gmail.com
Distintos nimeros @
de teléfono

Datos del punto

de venta
SKU 8wr7013

Perfiles de marketing‘:

yo@mystyle.com

Varios correos

@ electrénicos

Smartwatch

y.campos@gmail.com

: Dispositivo n.° AIB239Y
~75 % intell-ilggr:c?:eerr:?)sr:searial
anénimos Uso del sitio web y desconocidos (BI)/ciencia de datos Datos de IoT

Visit6 la pagina de productos

Alto valor financiero de la
lealtad del cliente



Sin CDP - este es el estado del arte...

salesforce

Infraestructura de datos masivamente compleja y costosa

OLTP Databases
viaCDC

Applications/ERP
{Oracle, Salesforce,
Netsuite, .}

Event Collectors
{Segment, Snowplow)

Logs

3rd Party APIs
(e.g., Stripe)

File and Object
Storage

(Coliibra, Alation, Hive,
Metastore, DataHub, .)

(Databricks, EMR}

Sgestion s Storage Historical Predictive
Transformation
g\‘/’e”‘::‘-;gg Data Warehouse
vetran, . .
Maaior) (Snowflake, BigQuery, Redshift)
Data Modeling
(abt, LookML)
Workflow Data Science Platform
Manager (Databricks, Domino, Sagemaker, Dataiku, o |
(Airflow, Dagster, DataRobot, Anaconda, ...}
Prefect) I
Data Science and ML Libraries
{Pandas, Numpy. R, Dask, Ray, Spark, ..
Spark Platform Data Lake Scikitdearn, Pytorch, TensorFlow, Spark ML, XGBoost, )

Databricks/
[T Delta Lake, Iceberg, Ad Hoc Query
—_—

Output

Dashboards
(Looker, Superset,
Mode, Tableau)

Embedded
Analytics
(Sisense, Looker,
cube.js)

Augmented
Analytics
(Thoughtspot, Outlier,
Anodot, Sisu)

App Frameworks
{Plotly Dash, Streamiit)

Hudi, Hive Acid
mo::‘;:;s ud ':L Acid Engine
Dask, Ray,..) K (Presto, Dremio/ Custom Apps
Drill, Impala)
Parquet,
Batch Query ORC, Avro
Engine P Real-time
tHive) ) Analytics
SR {Imply/Druid, Altinity/
3, GCS, i "
ABS, HDFS Clickhouse, Rockset)
Event Streaming
(Confluent/Kafka,
Pulsar, AWS Kinesis)
Stream
Processing
{Databricks/Spark,
Confluent/Kafia, Flink}
Quality and Testing Entitlements Observability
(Great Expectations) and Security (Unravel, Accel Data,
{Privacera, Immuta) Fiddler)

Esto es caro,

y sigue sin habilitar:

Modelos declarativos & Experiencia
Integracion con su C360

Usuarios de negocios
Extensibilidad con ISV

Facil cumplimiento (SOX/ GDPR)

Control sobre los datos de Salesforce admin

36%

del tiempo de TI se

dedica a disenar,
crear y probar
integraciones
personalizadas



https://a16z.com/2020/10/15/the-emerging-architectures-for-modern-data-infrastructure/

El manejo de datos es
complejo r—p—

OLTP Databases (Fivetran, Stich (Looker, Superset,
via CDC Matition) A Shackianc fenaey Mode, Tableau)
Applications/ERP Data Modeling Embedded
(Oracle, Salesforce. (dbt, LookML) Analytics
Netsuite, .. (Sisense, Looker,
cube js)

Event Collectors Workflow Data Science Platform
{Segment, Snowplow) Manager (Databricks, Domino, Sagemaker, Dataiku, Augmented
lNﬂg:«. Dagster, DataRobot, Anaconda, .) Analytics
efect) I (Thoughtspot, Outlier,
Anodot, Sisu)

Logs |
Data Science and ML Libraries

{Pandas, Numpy, R, Dask Ray, Spark,
Spark Platform Scikit-lean, Pytorch, TensorFlow, Spark ML, XGBoost, ) App Frameworks

3rd Party APls (Databricks, EMR) (Plotly Dash, Streamiit)
(e.g. Stripe)

Volume of data of IT time is spent —l M e
designing, building, o =

Siloed systems and testing custom
integrations e

(Confluent/Kafka,
Puisar, AWS Kinesis)

Batch Query o wro
Engine Real-time
(Hive) Analytics
(Imply/Druid, Altinity/
Clickhouse, Rockset)

l

Stream
Processing
{Databricks/Spark,
ConfluentKafka, Flink)

Integration time

Maintenance costs

Metadata
Entitlements Observability
Management Quality and Testing and Security (Unravel, Accel Data,

i (Great Expectations)
SR, Alon, e, - i) (Privacera, immuta) Fiddler)

Security and compliance

Technical expertise

Source: MuleSoft 2022 Benchma
Emerging Architectures for Modern Infrastructure, Unified Data Infrastruc



Aprovechar el poder de la data no es facil

La data vive en arquitecturas complejas con infraestructuras costosas

Previous
support cases

Third-party
systems

Marketing
offers

Channels Loyalty information

used

eCommerce
purchases

de los agentes
5 6 O/o tienen que estar w

brincando entre 7/ .,

pantallas |




Los negocios requieren hacer mds con menos

Al Reduces
Costs

of companies are reporting
cost reduction across their
organization via Al

McKinsey The State of Al 2021

Unified Data Saves
Time

of tech resources freed
up by modern data
unification solutions

Syniti Understanding the Complexity of Data Harmonization
2022

Automation Increases
Productivity

| 4

of organizations save 2 or
more hours a week
through automation

Salesforce IDC 2022




Transformar la Experiencia de los Clientes con.
Al + Data + CRM

Data



Mds informacion que Nunca

Identity Data B Web and Mobile Data

Purchase Data

QY Health Data

@ Engagement Data

Case Data ”

\ R Nl

=2

K/

100ZB roceso5"°

Source: Cybersecurity Ventures 2020



Cusiomer 360
Real Time CRM

&

Success

O & Success: Maximize return on investment

Service
Professional Services Partner Experts Trailblazers AppExchange

®> Success Plans Partner Apps Trailhead

Partners Marketing

E] Industries: Fast time to value

h E Automotive Education Healthcare & NonProfit
Life Sciences
Industries Commerce Communications Energy & Utilities Manufacturing Public Sector
Consumer Goods Financial Services Media & Tech Retail
ey
A &
57 Platform: Innovate fast with low code
Net Zero Tableau

. @ Data Cloud Flow Automation Integration Security
‘¢

Einstein AI DevOps Events Hyperforce

Slack — MuleSoft

Data




Construir una plataforma de datos declarativa e integrada
es dificil..

Valor
Variedad Velocidad Veracidad Ecosiste-
ma

2 2 i 14

salesforce

+
+
+

-+
-

Resolucién de Billones Analisis Desarrollo
Identidades de Perfiles

Ingesta Batch

a
7 (>Tbs)

o ¢ B8 a @
=

U

Linaje Petabytes Engage Aprendizaje
de Data

Ingesta Eventos
(>100k RPS) ‘ @ (ﬂ) @

Gobierno Miles Publicidad Exchange
de Jobs




How Al + Data + CRM Works

Data Sources
CRM Data
\
QU

1P Data
3P Cloud Storage

10
01

Any Device

APIs & SDKs

@ MuleSoft

Connect

&

Batch and
Streaming
Ingestion

o,

Scale Data

Harmonize Unify Analyze & Predict

oll]

Fh
@
Qv Analytics and
Data Models Insights
Customer Graph ’
Business

Intelligence

salesforce

Act

Apps and
Actions

Activations




Experiencias potenciadas en todos los touchpoints

Variety & Velocity Volume Variety Veracity Value Ecosystem Value

l | | | || | |
Data Sources Connect Prepare Harmonize Unify Analyze & Predict Act Ads, MarTech, Apps

Salesforce Apps

‘20 — 5 @0

o
2
S Actions
O
o Cloud S
o) oud Storage
@] Ad Tech Ecosystem
W9 —e = —®
oM — ¥ | = . ® Q . B A
Google Ads
Real Time, Batch

Web and Ingestion Streaming & Batch Canonical Data Segmentation Flows and Journeys
9 Mobile Transforms Model @ 4@ Calculatet? Insights BI/AI/DI Tools
Ia) SDKs Customer Graph Bl Insights . ) .
g Modeling Al Predictions aws ) A
- Match & Reconcile > S—=ablear
E —
I APIs & ISV

@ Data Export,, SQL, Web & Mobile

T SOQL, REST APIs —
_. Y,
‘_ Data Cloud @I
5 Connector
o va ¢
8 \ Ecosystem
b= n
2 Raw Data Refined Data Modeled Data Activations —e @ @
S
=
Open Standards, Data Spaces

Data Governance (incl. Security, Privacy & Compliance (GDPR, CCPA, HIPAA))

Power of Platform (Extensibility, Packaging, Appexchange, Ecosystem, Low Code/No Code)



Experiencias potenciadas en todos los touchpoints

Varlety & Velocity Volume Varlety Veracity Value Ecosystem Value

I I M i i iy | |
: : : -Rogd A= Tach, Apps

1P Data Source

Cloud Storage

008 Connectors

2- Segmentacion Avanzada
3- Priorizacién de Campanas, Activacion de journeys

ical Data
Transforms Model
Customer Graph
Modeling

cas

Raw Data Refined Data Modeled Data

Open Standa)

Wdild DUVEIIgIILE [HILL JEVUTILY, FIIVOLY © WUNTITINIIgIHILE (VW I, Serm, TTiramg)

Power of Platform (Extensibility, Packaging, Appexchange, Ecosystem, Low Code/No Code)




Data Cloud Powered Experiences for Unified Profiles

Variety & Velocity Volume Variety Veracity Value Ecosystem Value

l | | | | | | \
Data Sources Connect Prepare Harmonize Unify Analyze & Predict Act Ads, MarTech, Apps

. LAl ¥ | Search Salesforce * v ? ¢ .-. e

o0
222 Salesforce Genie Home  Affinities  Actions  Activity  Event Stream  Affinity Details =~ Segments  Attributes  Profiles

Salesforce Apps

@0

1P Data Source

@0

OOB Connectors

APIs & SDKs

Mulesoft Connector

e @ Py iy . Affinities ® Purchases @ Interaction Channels ® Purchases @ Engagement @ Outreach @
(» % Sophia Terusaki
© v
| Activi
- Geianc, 68 . | In-Store Purchases [ N J ® 00 e 6 o o o
: .
Cloud Storage Running N EE—
it Ad Tech Ecosystem
ED Customer ID 02567418 Cycling e — Websit L
e ; Hiking I EE— ebsite
. | Google Ads
Email Address sterusaki@demo.com Cllma.te . ’ Email @ [ (]
Hot DN S :
Web and Very Hot . I |
Mobile Temperate - EE— | Mobile App o o o o e o BI/Al/DI Tools
SDKs Loyalty Tier Gold 3 Cold M m— ‘ o .
Jan22 Feb22 Mar‘22 Apr'22 May22 Jun'22 Jul'22 Aug'22 Sep ‘22 aws '+'$':T QA
+ableau
Category
APIs & ISV Lifetime Value $3,790.25 . Footwear NN EE— )
@ Tops  E— E————— ; View All
‘Tigh(s [— ] o Web & Mobile
T Socks I NE— ]
Engagement Score 84% ; . o .
Data Cloud - ; Customer Activity . 2:02pm = 9/5/22 | ¥ | 4
LS Light/White E— —— ‘
Last Purchase Amount $86.21 Black N I o . .
. 15 minutes ago
i - E Ord'er placed 8 ‘ ISVs & App
Multi . — Action that prompted: | Ecosystem’
Clicked on ‘Purchase Shoes’ v
Average Order Value $106.10 . —0 @ @
. - ‘
View All B Chat with WhatsApp ChatBot 21 minutesago |
| Action that prompted: .
Drwarad b ‘ Clicked on ‘Purchase Shoes’

Data Governance (incl. Security, Privacy & Compliance (GDPR, CCPA, HIPAA))

4 Power of Platform (Extensibility, Packaging, Appexchange, Ecosystem, Low Code/No Code)




Data Cloud Powering Customer Service

OOB Connectors

APIs & SDKs

Mulesoft Connector

Variety & Velocity Volume Variety Veracity Value Ecosystem Value
Data Sources Connect Prepare Harmonize Unify Analyze & Predict Act Ads, MarTech, Apps
. Q Search Salesforce * |~ f) l e
Salesforce Apps
1P Data S . s ¢
@a ) @ource ::2 Service Console  Cases v B3 SophiaTerusaki v X @ @
_.
@ @ ] : CHAT  CUSTOMERACTIVITY  DETAILS Next Best Action =
z Y Sophia Terusaki wa
) Oakland, CA ,
Cloud Storage Spending Profile B Most Used Channels
Lifetime Spend Ad Tech Ecosystem
Cust ID 0256741 - f Y
= ' ED CustomerID 02567418 *1 AvgSpender  $2497.09 [] wobie \
Y o amazonads
Google Ads
N Email Address sterusaki@demo.com Recent Customer Activity g Desktop
Web‘and a Chat with Service ChatBot 21 minutes ago
Mobile Acti . BI/Al/DI Tools
SDKs ; ction that prompted: @
@ Loyalty Tier Gold +
ChatBot prompt aws i BA
+ableau
ARIS &1V Lifetime Value $3,790.25 Viewed cart A5 minuiss age
@ Action that prompted:
T Clicked on ‘View Cart’ in WhatsApp message Web & Mobile
e Engagement Score 84% o @l
S e m Viewed WhatsApp Message 22 minutes ago =
Connector :
. Action that prompted:
e Last Purchase Amount $86.21
Abandoned cart ISVs & App
Ecosystem
Average Order Value $106.10 E Added Women'’s Single-Track GTX XCR II shoes to cart 3 hours ago PN
Action that prompted:
Clicked on ‘Time to Upgrade’ personalized offer
Powered by: pro— _ _ o

Data Governance (incl. Security, Privacy & Compliance (GDPR, CCPA, HIPAA))

4 Power of Platform (Extensibility, Packaging, Appexchange, Ecosystem, Low Code/No Code)




Data Cloud Powering Business Intelligence

OOB Connectors

APIs & SDKs

Mulesoft Connector

Variety & Velocity Volume Variety Veracity Value Ecosystem Value
l | I | | | \
Data Sources Connect Prepare Harmonize Unify Analyze & Predict Act Ads, MarTech, Apps
—— ==
4,289 $7,593,178 2,779 ,748 Salesforce Apps
1P Data Source 0.52% A YoY Customers -1.75% V YoY Sales 1.00% A YoY Engagement v
OO0 {siesvyci - ®@
@ @ y y 555 k Cost of Customer Churn —o @ @
. ' ’ T - 4B
o M, /1 LEADING CAUSES
Cloud Storage ® o ] \ A i
) s o y -5.25 Count of 'One Time Purchasers' is growing Ad Tech Ecosystem
=10l B o 2 uea® iMels, @ | o
5 @ a S @ e . -8.33 Engagement for 'Loyal Customer' segment is down .\
5 ]
& 0 ~ A 5) Google Ads
04 '@ : . HOW TO IMPROVE THIS
Web and ‘U % 5) 8]
Mobile Tl +7.2 Create Marketing Campaign for 'Almost Lost' Segment BI/Al/DI Tools
SDKs AN ” —o )
% . +4.1 Offer 15% off aws Ay A
\ b’ “7+ableau
API © 2022 Mapbox © OpenStreetMap ‘ +3.2 Push Notification Campaign for ‘Loyal Customer' Segment -
s & ISV
—Aq
? Count of Customers by Segment 2 45600 Web & Mobile
Lost Customers 3 =
Others " 28,572 R $ 45400 —@ @I
Data Cloud One Time Purchasers N 8,724 £ _
Connector Best Customers [l S 45200
Loyal Customers [l 5,232 §
Almost Lost Il ISVs & A
i 45000 (o] 5]
Big Spenders [l 2,628 Ecosystem

Sales by Segment

Others | — S .
Lost Customers | IE—_— b i g 750K A .

T ®0

WNTI QLAlTUUAIl Uy WALU JNAVED

Data Governance (incl. Security, Privacy & Compliance (GDPR, CCPA, HIPAA))

4 Power of Platform (Extensibility, Packaging, Appexchange, Ecosystem, Low Code/No Code)




Que es |IA Generativa?

GPT = Generative Pre-Trained Transformers

IA del Pasado IA del Futuro

Redes Neuronales Grandes Modelos

Tradicionales de Lengugje
Millones de Parametros Billones de Parametros

Clasificacion

Data Pre-entrenada

Entendimiento de la relacién
entre los datos

Prediccién y Recomendacién
Reconocimiento de texto e
imagenes

Creacioén de contenido




THE WALL STREET JOURNAL

Generative AT Makes Headway in
Healthcare

Lq IA Ge n e rativq Providers are tapping ChatGPT technology to summarize patient visits, assistin research
< - ke
esta disrumpinedo S

ChatGPT and Generative Al in Financial Services: Reality, Hype,

Cq d q I n d u S'I'ri q B What's Next, and How to Prepare

Six Ways Retail Can Leverage
8 4% de los lideres creen que la IA Generative AI To Transform
O Senerativa mejorara la .
ﬁ. Business

atencion a sus clientes

* Salesforce Generative Al Survey, 2023



https://www.salesforce.com/news/stories/generative-ai-research/

Pero hay una Brecha
de confianza con |A

IA es prioridad ) ) Pero
# -I Privacidad 5 9%
de los CEOs AI&%IRE&I%GS de las empresas no

confian en sus
datos

SD<:|tos
€z2gos

Toxicidad




Pilares para la Integracion para Experiencia

en Tiempo Real

Personalizaciéon

Automatziacion

Acciones
accionable en automatizadas
tiempo real en tiempo real
basado en basados en
perfiles eventos

salesforce



/=RegalRexnord

$2000.00 ©
(\
‘v

salesforce

Marathon Fan and Blower Motor, 0.75 HP, 3
Ph, 60 Hz, 208-230/460 V

$905.00

8

s Ecobrite Magic Emulsion

$36000

Mold & Midew Stain Remover,
st

s2930

Disinfectant Sk & Surface
Cleaner Santizer, 73, 2.5 gallons

s47300

s

Glass Cleaner 2.5 gakons

1333 FET

HiClair. Ifs boen 30 days since your
Iast order of our Sink & Surface
Cloaner Saniizer. Do you want 1o
quickly reorder now?

Yos

Akme sgainin 30 deys
on't Askime again Pay with &Pay
Outbreaks won't stop us, Dot Ak
War won't stop us. . Q s Y

the clock is ticking. Yes

Here's your quic reorderink. _—
. - [e—

- DONATE NOW
\

Experionce Bulder S
7 0= °
- Be2te @ °
[——

P Aegarenary
i Commerce s v B

[, N [~ [l

’ I S~ o o :
1 Create a Store e oo 5 Service Commerce g Ovdr vl s ot Ot >
~ Ml A

Warna ara.

AN

44
A&



Muchas Gracias

mas informacion contacte a
www.applica.site
WWW.CCC-Ca.com

APPLICA @ ‘



http://www.applica.site/
http://www.ccc-ca.com/

